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MESSAGE FROM CO-CEO & FOUNDER

CEO & FOUNDER

Quang Phan
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Vietnam is actively positioning itself as a key player in the artificial intelligence (Al) landscape, with a

national strategy aimed at making the country a regional hub for Al innovation by 2030.

It is important to emphasize that capital-intensive industry has never been a strong suit for Vietnamese
start-ups. The local capital market has a significantly shorter duration compared to international
standards, which poses challenges for long-term investment strategies. As we pursue our ambitious

dreams, we must recognize that great aspirations require time and efforts.

SilverAl proactively embraces a gradual approach, avoiding the pitfalls of impatience that can lead to
self-destruction. By focusing on sustainable growth and strategic planning, SilverAl ensures our own

success in the long run.

Our first step is Snap Edit, an image editing application with an object remover feature designed to meet

the photo editing needs of smartphone users. The market for mobile photo editing applications is

unbelievably vast, and we believe that SilverAl's object remover represents a technological

breakthrough in Al from Vietnam.

Sincerely,

PHAN SY QUANG



MESSAGE FROM CO-CEO & FOUNDER

CEO & FOUNDER

Nam Le
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Snap Edit leverages advanced artificial intelligence (Al) to enhance photo editing, setting it apart from

competitors.

Al-driven Automatic Image Analysis: Unlike traditional tools that require manual adjustments, SnapEdit

uses Al for automatic image analysis, streamlining complex tasks like object removal and background

replacement. This technology allows users to achieve professional-quality edits quickly and efficiently.

Intuitive Object Removal Tool: A standout feature of SnapEdit is its intuitive object removal tool, which
seamlessly erases unwanted elements while intelligently filling in the background with realistic details.

This makes it accessible for users with varying skill levels.

Image Enhancement Capabilities: SnapEdit excels in enhancing facial features and overall image quality,

appealing to both casual users and professionals who want polished images without extensive effort.

Sincerely,

LE TIEN NAM
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SILVERAI ORIGIN & ACHIEVEMENT

OUR ORIGIN

. . simple
The birth of SilverAl t
Drawing on the metaphor of a silver bullet, SilverAl goal is to be a ity

magic solution to difficult problems by leveraging Al.

Our first feature, an object remover, uses Al to mimic human
intuition, allowing us to predict what users want to remove from
photos and fill in the erased area for faster and more natural

results than the traditional method.
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SILVERAI ORIGIN & ACHIEVEMENTSM

The consumption of visual products...

The social network becomes a vital part of life, and it becomes

more and more visually-driven.

Leading photo/video editing platforms have become overly

complex and technical while the mass users fail to attain their

simple goals smoothly (remove object, remove background,

adjust lighting, etc.).

All rights reserved. © SilverAl Co. 2024



SILVERAI ORIGIN & ACHIEVEMENT

PRODUCT MOTTO

Seamless Functionality:
We believe our products should be

simple, fast, and work like magic

with Al.
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SILVERAI ORIGIN & ACHIEVEMENTSM
OUR PRODUCT

OBJECT REMOVER

It is not only removing objects effectively...
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SILVERAI ORIGIN & ACHIEVEMENTSM
OUR PRODUCT

OBJECT REMOVER

But also in the most natural and intuitive fashion.
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SILVERAI ORIGIN & ACHIEVEMENTSM
OUR PRODUCT

OBJECT REMOVER Last but not least, the Ultimate Object Remover.

BeautyPlusVideo
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SILVERAI ORIGIN & ACHIEVEMENTSM
OUR PRODUCT

i

ENHANCE IMAGE

in one-touch...

| ORIGINAL . SNAPEDIT OTHER APP
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SILVERAI ORIGIN & ACHIEVEMENT
OUR PRODUCT

PROFESSIONAL PASSPORT MAKER

Auto
align &

SNAPEDIT

crop

ORIGINAL OTHER APP

Generate Realistic
Cloth by Al
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SILVERAI ORIGIN & ACHIEVEMENT
OUR TEAM

SilverAl's core strength is rooted from our exceptional talent pool. By fostering a goal-oriented, highly motivating and scientifically

rigorous work environment, we've united top Viethamese engineers worldwide to build world-class applications.




SILVERAI ORIGIN & ACHIEVEMENTSQ
OUR ACHIEVEMENTS

SnapEdit Monthly Active Users

Web [ Android [§ iOS

Memorable Milestones =
5.3 M+ 4,000,000

Monthly Active Users

2,000,000

= . ":! TOP #1 ‘J" 0 Q1.2023 Q2.2023 Q3.2023 Q4.2023 Q1.2024 Q2.2024 Q3.2024
(S; SnapEdit Y, ¥
<\ REMOVE OBJECT Al 4%
APPLICATION
—— BN (+ = o =
25 IVl+ Country Highest — ] ’ “ e
Total Downloads Rank 1 1 4 1 5 4 1 2 14
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SILVERAI ORIGIN & ACHIEVEMENTSM—
OUR ACHIEVEMENTS

Memorable Milestones

UR FAVOURITES
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SILVERAI ORIGIN & ACHIEVEMENTSQ
OUR ACHIEVEMENTS

Memorable Milestones

W Sales W Net profit/(loss) after tax

SilverAl 24,104,518,423 23,907,874,601

M In-app Purchase Advertising 20,179,712,939

16,527,843,524
2,429,531,546 1,967,639,502
69,623,372

2,362,525,644 15,297,332

2,739,363,709 69,810,963
: 18,114,971
4Q2023 1Q2024 2Q2024 3Q2024 4Q2023 1Q2024 2Q2024 3Q2024
Revenue Composition (Thousand USD) Sales and Net profit/(loss) after tax (USD Thousand)
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INDUSTRY UPDATE A NEW ERA BEGINS WITH OPENALI’S RELEASE OF CHATGPT

Generative Al and other foundation models are changing the Al game...

ELIZA
A computer scientist at MIT develops
ELIZA, the first chatbot.

A.L.I.C.E.
Inspired by ELIZA, Richard Wallace creates
a similar yet more complex chatbot.

SmarterChild
ActiveBuddy develops a chatbot to
interact with AOL Instant Messenger users.

Conversational agents

These tools use advanced natural language
processing and ML to understand complex human
language, process voice commands and
learn from past interactions. This kind
of chatbot can remind contact center
agents of upcoming appointments

and answer complex customer
questions.

Jasper Al
Jasper Al launches a generative
copywriting platform for business users.

ChatGPT
OpenAl releases a free, general-purpose generative
Al chatbot to the public.

Bard
Google releases its own generative Al chatbot
to the public.

Basic chatbots
The first generation of chatbots used decision trees
and simple keyword-recognition capabilities

to generate scripted responses. While
these chatbots can only process a
strict set of inquiries, they continue to
help modern contact centers answer
customers’ frequently asked
questions.

IBM Watson

IBM develops Watson, a question-answering computer
system, to compete on the TV show, Jeopardy!

Siri

Apple incorporates virtual assistant,

Siri, into its iPhone 4S.

Alexa
Amazon releases a virtual assistant,
Alexa, alongside the company’s Echo speaker.

Generative Al chatbots
Advancements in ML, such as transformers,
have let developers train ML models on massive
data sets to create generative Al
chatbots. In contact centers, these
chatbots can help agents compose
emails, summarize past customer
conversations and draft social
media responses.

. Reducing Application Development Time

. Empowering Nontechnical Users

. Taking Assistive Technology to a New Level

Since OpenAl launched ChatGPT in late 2022, it has marked a significant turning point in the field of Generative Al. With its ability to generate
natural and coherent responses, ChatGPT attracted over a million users within the first week. This technology not only facilitates content creation
but has also been widely adopted in sectors such as education, healthcare, and marketing. Consequently, it has ushered in a new revolution in the

Al industry worldwide, transforming how we interact with technology and each other.
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INDUSTRY UPDATE GENERATIVE Al ADOPTION HAS DRAMATICALLY CHANGED THE NATURE OF BUSINESS

Al adoption worldwide has increased dramatically in the past year, after years of little meaningful change...

100

75

50

25

2017 2018 2019 2020 2021 2022 2023

Organizations that have adopted Al in at least 1 business function

(% of respondents)

Source: McKinsey, Feb 22 — Mar 5, 2024

With half of respondents say their organizations have adopted Al in

respondents in 2023.
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2024

100
—1 or more functions —2 or more functions
3 or more functions —4 or more functions
75 _
5 or more functions
50
25
0

2021 2022 2023 2024

Business functions at respondent’s organizations that have adopted Al (% of
respondents)

Source: McKinsey, Feb 22 — Mar 5, 2024

two or more business functions, up from less than a third of



INDUSTRY UPDATE WITH A FOCUS ON SOME KEY TRENDS...

Respondents frequently indicate that generative Al is most commonly adopted in their marketing and sales, product and service
development, and IT functions.

40
34
30
20 -
16 16
13 12
10 8
/ 6
I l . :
: |
Marketing and Product and/or IT Other corporate Service Software Human Risk Strategy and Supply Manufacturing
sales service functions operations engineering resources corporate chain/inventory
development finance management

Respondents' organizations regularly using generative Al (gen Al), by function (% of respondents)

Source: McKinsey, Feb 22 — Mar 5, 2024
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INDUSTRY UPDATE WITH A FOCUS ON SOME KEY TRENDS...

According to GenAl Fund, ASEAN GenAl startup ecosystem is rapidly evolving, leading by Singapore and Vietnam. These startups mainly

concentrate on specific industry sectors...

Productivity & Business Solutions

Healthcare & Wellness

Financial Services

Marketing & Content Creation

Media & Entertainment

Technology & Al Solutions

Retail & Ecommerce

Education Technology

All rights reserved. © SilverAl Co. 2024

B % of GenAl Startups that participated in the survey
. g
e 3%
e 3%

R 1%
R 1%
R 1%

PRIMARY SECTORS FOR ASEAN GENAI STARTUPS

Source: GenAl Fund 2024



INDUSTRY UPDATE STARTUP SECRET SAUCE IN A RAPIDLY MULTI-DIRECTIONAL GROWING INDUSTRY

Focusing on niche market potentially creates economic moat against big tech...

B % of GenAl Startups that participated in the survey

79%

Niche market focus

Rapid innovation cycles 68%

Exclusive data sources 43%

Proprietary algorithms 37%

HOW STARTUPS CREATE MOAT AGAINST BIG TECH Source: GenAl Fund 2024
Focusing on specific use cases, allowing for more accurate output. Growing before being dominated by big tech.
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INDUSTRY UPDATE AI BECOMING REGULAR IN DAILY LIFE, SOLVING SPECIFIC BUT SIMPLE USE CASES

In surveys with American by Pew Research, many people are found to not be aware of encountering Al in daily life, most of which come from
simple needs...

Wearable fitness trackers that analyze exercise and sleeping patterns _ 68%
A chatbot that immediately answers customer questions _ 65%
Product recommendations based on previous purchases _ 64%
A security camera that sends an alert when there is an unrecognized person at the door _ 62%
A music playlist recommendation _ 57%
The email service categorizing an email as spam _ 51%

% OF US ADULTS WHO IDENTIFY THAT THE FOLLOWING USE ARTIFICIAL INTELLIGENCE IN MULTIPLE-CHOICE QUESTIONS

Source: Pew Research 2024

These simple needs does not require Generative Al, but just need Frank et al. (2023) found that consumer trust in a company
a Al-compatible smartphones and Al-in apps, solving specific use boosts Al adoption, with Al-in apps enhancing trust through
cases for each requirements. wide access.

All rights reserved. © SilverAl Co. 2024



INDUSTRY UPDATE GROWING DEMAND FOR USING Al SOLVING DAILY USE-CASE

By enhancing task processing quality, this trend is driving the rise of Al applications, reflecting a growing demand for practical solutions that
improve daily efficiency.

Top 30 Most Downloaded Al Apps Worldwid

2024

Note: Thia it inclucies the Top 30 Al spp downioads from January to August 2034 and exchudes apps released before 2019. Source: Serwor Tawar Slore intel
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1 [)wyl translate & write

Hyplc - Photo Editor & Al Art 17

Beat.ly: Al music video maker Face Dance: Al Photo Animator

Microsoft Copilot
: ‘ 18

2023 2024

Question.Al - Chatbot&Math Al a Retake Al: Face & Photo Editor

Chatbot Al & Smart Assistant Chat & Ask Al by Codeway

Poly.Al - Create Al Chat Bot 30 n Linky Al: Chat, Play, Connect
WAALE 1 AT \ ! AYIOEK A

Source: Sensor Tower Store Intelligence Source: Sensor Tower Store Intelligence

ChatBox - Al Chat with Chatbot
19 oM

| Estimated figures for September to December 2024

Al Chatbot - Nova

®0-00> + 0
DO@cO0®@

20

Al App Global Downloads Trends from 2023 to 2024 (billions)

Between January and August 2024, global Al app downloads have already Chatbots and image editing applications accounted for nearly the entire
exceeded 2.2 billion. Total downloads for the year are projected to list of the top 30 Al apps based on global downloads up to August 2024.
surpass 3.3 billion (+26% YoY).
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INDUSTRY UPDATE NA & EUROPE ACCOUNT FOR NEARLY 68% OF TOTAL GLOBAL Al APP REVENUE

In terms of downloads, Al apps have been adopted worldwide. India
emerged as the largest market for Al app downloads in 2024,
contributing 21% of total downloads. Latin America, Europe, and
Southeast Asia followed with 20%, 15%, and 14% shares, respectively.

o

® India

m Latin America
Europe

® Southeast Asia
North America

w China

® Japan & Korea

m Others

Downloads Distribution of the Top 50 Al Apps Worldwide by Region

All rights reserved. © SilverAl Co. 2024

(January - August 2024)

Source: Sensor Tower Store Intelligence

North America and Europe continue to dominate Al app revenues,
accounting for 47% and 21% of total revenue between January and
August 2024, respectively. The North American market, contributing
47%, remains the top revenue generator for Al apps globally.

m North America

- m Europe
Latin America
® China
Others

® Southeast Asia
® Japan & Korea

|

Revenue Distribution of the Top 50 Al Apps Worldwide by Region
(January - August 2024)

Source: Sensor Tower Store Intelligence



INDUSTRY UPDATE AI-CAPABLE SMARTPHONES ARE GROWING, YET AIl-IN-APP STILL PLAYS A VITAL ROLE

B Al-capable smartphone shipments B Global smartphone shipments AFFORDABLE PRICE

Al-capable smartphone share

1,400
1,050
700
350
< >
2023 2024 2025 2026 2027 2028 POWER EFFICIENCY Al CAPABLE
Global Smartphone Shipments (Millions) Impossible Trinity of Al-capable Smartphones
Source: Canalys, May 2024
By 2025, 28% of new smartphones will be Al-capable, up from 16% in The challenge for Al-capable smartphones is that consumers must pay
2024, driven by Samsung, Google, and Apple through Al integration, a higher price for better performance and battery life. Without NPUs,
chipset advancements, and rising consumer demand for Al agents. Al features, performance, and battery life are compromised.

Al-in app solves the problem

All rights reserved. © SilverAl Co. 2024



INDUSTRY UPDATE ANY SMARTPHONE CAN EDIT AND BLUR PHOTOS, BUT Al ENABLES REAL-TIME EDITING

REAL-TIME IMAGE PROCESSING PERSONALIZED EDITING OPTIONS

nput Video - - ace Blurring

Exampte? face blurring application le" Exampte” face blurring application

= Input Video [ - = Input Video . : = Input Video
Face Detection Face Detection
‘Face D 0

SO Vo fave elevlivn.
Face Blurring Face Blurring Face Blurring
Blurred Video = Blurred Video = Blurred Video W

elelele
A5 (5 .

\ \ 1 D

Examp face blurring application Smartphones are increasingly equipped with
Al driven cameras that enhance photography
T H through features like real-time image

" FaceBuring . processing and personalized editing options.
— This allows users to capture stunning photos
with minimal effort, revolutionizing mobile

photography

Source: MobiDev Source: Photo Editor
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PRODUCT UPDATE
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PRODUCT UPDATE 2024

Sep  Light Al: Adjusts warm and cool tones Oct Video Enhancer: Increased Nov On This Day Feature: Curated photo
in photos. processing speed by 1.5x for 2K collections from past years. Stunning
Al Skin: Enhanced skin whitening & videos. templates for memorable moments.
. . : &
clarity for finer details (eyebrows,
eyelashes, eyes, hair edges).
Slideshow Maker
Aug Passport Maker V2 J HE
On.this day 14/11
Photo COIIage
Detach Object
July Colorization: Adds vibrant colors to Slideshow Maker Upgrade: Supports
Add Frame black-and-white photos. both photos and videos, with 50+ new

Add Text & Sticker templates.

Passport Photo

SnapBrush

April  yvideo Enhancer

Preview Pro Assets: Get a sneak peek at

our Pro features before upgrading.
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FINANCIAL UPDATE REVENUE GROWTH QoQ SURGING, EXPECTING TO MOVE FORWARD IN 2025

In Q3 2024, Gross Revenue rose to VND 35.8 billion despite economic challenges. However, Net Revenue was impacted by Apple Store’s fee hike for SilverAl from 15% to 30% and
the removal of SilverAl from SMEs (companies earning under S1M annually).

——Revenue ——Net Revenue Income from Operations =e—Net Income
3Q2023 4Q2023 1Q2024 2Q2024 3Q2024
Revenue from the Apple Store dominates (~¥90%), while other markets Revenue comes mainly from IAP, unlike competitors who rely on advertising,
show no significant spikes... focusing on features and user experience.
Q3 2023 Q4 2023 Q12024 Q2 2024 Q3 2024 3Q2023 4Q2023 1Q2024 2Q2024 3Q2024
B Google IAP  m Apple IAP Website IAP M In-app Purchase Advertising
Revenue Contribution by Platforms (VND Billion) Revenue Contribution by Sources (VND Billion)
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FINANCIAL UPDATE MARKETING BUDGET: EXPANDING FOR LONG-TERM EFFECTIVENESS

13.35
B COGS
M Sales & Marketin
5.75 6.52 5.87 &
4.63 G&A
3.01
0.12 0.31 0.39
1Q2024 202024 3Q2024

SilverAl's Cost Breakdown (VND Billion)

The marketing results obtained from various platforms show certain
discrepancies; however, in the key market of the Apple Store, the
outcomes remained positive.

5.78M Product Page View, peaked in August but easing in September...

All rights reserved. © SilverAl Co. 2024

In Q3, we enhanced our marketing budget across multiple platforms to
attract additional customers and engage those with lower budgets. This
strategy aims to achieve two objectives: (1) expanding our user base
while (2) simultaneously testing effective advertising strategies in
anticipation of the next optimal opportunity for increased investment.

Revenue may lag behind investment due to industry’s
characteristics.

In Q4, we will adjust marketing budget to ensure robust cash flow and
stabilize profit margins, ensuring Rule of 40 for SaaS companies.

RULE OF 40

3 Quarter Average N 3 Quarter Average
Revenue Growth EBITDA Margin

o o )
13.6% I 45.6% I 59.2%
1/7/2024  8/7/2024 15/07/2024 22/07/2024 29/07/2024 5/8/2024 12/8/2024 19/08/2024 26/08/2024 2/9/2024  9/9/2024 16/09/2024 23/09/2024 30/09/2024

= Total



FINANCIAL UPDATE SEA GENERATED THE MOST REVENUE, HUGE POTENTIAL IN DEVELOPED MARKET

Developing Country

Vietnam
Thailand
Indonesia
Malaysia
Turkiye
Mexico

Brazil

Developed Country

USA
UK
Taiwan
Hongkong

Australia

All rights reserved. © SilverAl Co. 2024

Population (mil ppl)

98.19
71.70
275.50
33.94
85.34
127.5
215.31

333.29
66.97
23.90

7.35
26.01

GDP per capita (current
S)
4,346.7
7,171.8
4,940.6
11,648.7
12,985.8
11,496.5
10,043.6

81,695.2
48,866.6
65,746
50,696.6
65.099,9

% Rev at Q3.2024

22.9%
21.7%
7.6%
2.1%
2%
1.6%
1.6%

12.3%
1.8%
7%
1%
1.12%

SilverAl user at Q3.2024

30%
13.7%
8.8%
3.5%
0.48%
1.15%
1%

3.8%
1.36%
2.97%
0.71%
0.47%



FINANCIAL UPDATE MACROECONOMIC CONDITIONS FAVORABLE, INCOME EXPECTEC TO TURNAROUND

Developing Country GD(IZ:rerrerc‘:;;i)ta GDP Growth 2024F Private Consumption 2024F GDP Growth 2025F Private Consumption 2025F
Vietham 4,347 6.1% 5.3% 6.5% 5.9%
Thailand 7,172 2.4% 3.9% 2.8% 3.2%
Indonesia 4,941 5.1% 4.9% 5.1% 5.0%
USA 81,695 2.40% 2.4% 2.60% 1.8%
UK 48,867 1.0% 0.9% 1.2% 2%

According to projections from IMF, World Bank and other financial institution, 2025 will witness recovery in macroeconomic conditions, especially in
SEA, which is Snap Edit’s main market. Vietham and Indonesia’s GDP are forecasted to maintain GDP growth in 2025, while private consumption of both
countries are expected to turn around next year. This growth will continue to play a crucial role in driving revenue for SilverAl.

In contrast, developed markets like the United States are projected to experience slower growth, although they face lower recession risks. For SilverAl
to strengthen its presence in these mature markets, it will need to implement an optimized strategy that deeply understands user insights and
preferences specific to these regions.

All rights reserved. © SilverAl Co. 2024



FINANCIAL UPDATE KEY STATISTICIN Q3.2024 APPLE STORE

~2.5M total Downloads through Apple Store, grew 6% QoQ. $777k total proceed Q3.2024 (+2% QoQ) - slowing down but not
significant.

| /\/\A/\MA\/\/\/\/\/\J\/
V»J\/\/\/\\/\\/\/\_f\ L AAN

7/2028 7/2028 7/2028 7/2028 8/2028 8/2028 8/2028 9/2028 9/2028 9/2028 9/2028 7/2028 7/2028 7/2028 7/2028 8/2028 8/2028 8/2028 9/2028 9/2028 9/2028 9/2028
Proceeds per users: $3.52 (+0.1% QoQ) on decreasing trend since Monthly Retention Rate Apple Store Rating
Q1.2024, but has been offset thanks to total downloads. 2.46% 2.43% 4.9

at the end of July at the end of August Out of 5

< < < < _
L L b~
<

2.28% raaq

at the end of September

L L I

* Daily Retention Rate: the percentage of users that first

installed the app on the first day of the month and used
7/2028 7/2028 7/2028 8/2028 8/2028 8/2028 8/2028 9/2028 9/2028 9/2028 in the following days.

All rights reserved. © SilverAl Co. 2024



FINANCIAL UPDATE KEY STATISTICIN Q3.2024 CH PLAY

~1.9M downloads, 83% from ads, referral and direct searching: sharply $87,380 total proceed Q3.2024 (+9.4% QoQ): slow growth but

declined, indicating weak demand. sustainable.
7/2028 7/2028 7/2028 7/2028 8/2028 8/2028 8/2028 9/2028 9/2028 9/2028 9/2028 7/2028 7/2028 7/2028 7/2028 8/2028 8/2028 8/2028 9/2028 9/2028 9/2028 9/2028
48.896 subscriptions (+1% Qoq): slightly increased, but CH Play Rating
insufficient to offset declining downloads... 4.4
Out of 5
% Y 7 .. I
\ / -
|
i
rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrTrrrTrrTTrTrTrrTTd ‘1\’\ -

7/2028 7/2028 7/2028 8/2028 8/2028 8/2028 8/2028 9/2028 9/2028 9/2028
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FINANCIAL UPDATE HEALTHY BALANCE SHEET. FIRST SHARE BUYBACK IN Q4.2024

45.9401
31.0561
40.2937

51.6576

44.1885

7.4692

1Q2024 2Q2024
M Liabilities  ® Equity

3Q2024

Total Assets

Assets grow as retained earnings grows. Healthy and primarily funded with equity,

accounted for 85.5% of total assets.

I

1Q2024 2Q2024 3Q2024

Short-term and long-term receivables attributing to most of Assets is due to the
payment policies of listing platforms, where revenue collection typically takes around

30 days after user subscriptions, with no risks.

All rights reserved. © SilverAl Co. 2024

Other assets
M Long-term receivables
Short-term receivables
B Short-term financial investments
B Cash and cash equivalents

SHARE BUYBACK IN Q4.2024

Thanks to a debt-free balance sheet and a healthy liquidity
position, SilverAl will implement a share buyback in Q4.
The share buyback will further consolidate the shareholder
base, aiming for future fundraising efforts with potential
projects.

The share buyback strategy of SilverAl's Board of Directors
(BOD) reflects a strong understanding of financial principles,
which is crucial for achieving its goal of becoming a leader in
Al within Vietham and Southeast Asia.



PRODUCT DEVELOPMEN
NEW VENTURE: CAMERA Al




VIETNAM’S HEALTHCARE INDUSTRY: HUGE POTENTIAL DUE TO DEMOGRAPHIC LANDSCAPE EVOLVING

Increasing proportions of both the elderly and children due to aging Median age of total population is forecast to reach 40.7 in 2050, indicating
population and total population rising, present unique challenges and Vietnam is on the verge of a rapidly aging population.
opportunities for the healthcare sector.

50
2030 2050

100+ 100+

90-94 1 90-94 « 41 40.7

80-8/mm 80=8dmm

33

IlI‘-—__—-‘I|II 24

| Illmllln.
I

6% A% 3% %A% 6% 4% 2% 2% 4% 15
m Male Female B Male Female 1950 1960 1970 1980 1990 2000 2010 2020 2030 2040 2050

Source: Economic and Social Commission for Asia and the Pacific Source: Economic and Social Commission for Asia and the Pacific

Rising demand for advanced medical care and efficient health monitoring systems.
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HEALTHCARE NICHE: ESSENTIAL NEEDS YET NOT PROPERLY AND EFFECTIVELY EXPLOITED

CHILDREN

In Vietnam, tragic incidents of children being forgotten in school buses
have raised serious safety concerns. To enhance child safety, parents are
increasingly using technology to monitor their children's well-being both at
home and school. For instance, an Al camera system can take attendance in
the classroom and compare it with the registered number of students. If a
child is unaccounted for within five minutes of class starting, the system
automatically alerts teachers and parents. This proactive measure helps
ensure children's safety and significantly reduces the risk of unfortunate

incidents.

ELDERLY

With an increasing elderly population in Vietnam, monitoring their well-being
at home, hospitals, and nursing facilities is essential.

Many families are installing cameras to observe their elderly relatives,
allowing for real-time access to health and safety information.

Limitations of Traditional Cameras:
* Primarily serve as recording devices.
e Lack alerts for critical situations such as: (1) Falls, (2) Heart attacks, (3)

Other emergencies.

Market Potential: The demand for advanced monitoring solutions is vast, as

health issues can arise at any age.

Al Camera Integration:
Provides immediate alerts for concerning symptoms or behaviors.

Can detect: (1) Falls, (2) Unusual movements.

Automatically notifies caregivers or family members, ensuring timely assistance.
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ALONGSIDE ADVANCEMENTS, THERE ARE ALSO CHALLENGES WE MUST OVERCOME

Bias and Discrimination Data Security Breach

" SECURLT.

Mass Surveillance

e Algorithmic Bias: Al cameras may e Data Vulnerability: Al camera data can be
unintentionally exhibit bias. hacked or breached.

e Inaccurate Identification: Facial recognition e Unauthorized Access: Sensitive personal or
or behavior analysis errors. security-related information at risk.

e Discrimination Risk: Certain groups may be ® Privacy Concerns: Potential for illegal parties
unfairly affected. to gain access.

® Mass Surveillance: Al cameras enable

tracking of individuals.

® Privacy Erosion: Governments or
corporations may monitor populations.

e Authoritarian Risks: Potential for misuse or
control.

SilverAl is well-positioned to lead the future of Al by addressing key challenges with innovation and

responsibility, ensuring sustainable growth and ethical development.
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DISCLAIMER

This presentation (the “Presentation”), is being provided solely to SilverAl’s clients. The Presentation is strictly
confidential. Save as specifically agreed in writing by SilverAl, the Presentation must not be copied, reproduced,
distributed or passed, in whole or in part, to any other party. The Presentation should not be used for any other
purpose without the prior written consent of SilverAl. The Presentation has been prepared on the basis of data
from publicly available information. This information, which does not purport to be comprehensive, has not
been independently verified by SilverAl.

The Presentation does not constitute an audit or due diligence review and should not be construed as such. No
representation or warranty, expressed or implied, is or will be made, and save in the case of fraud, no
responsibility or liability is or will be accepted by SilverAl or by any of its officers, servants or agents or affiliates
as to or in relation to the fairness, accuracy or completeness of the Presentation or the information forming the
basis of this Presentation or for any reliance placed on the Presentation by any person whatsoever. In particular,
but without prejudice to the generality of foregoing, no representation or warranty is given as to the
achievement or reasonableness of any future projections, estimates, prospects or returns contained in the
Presentation. This Presentation does not constitute an offer or invitation for the sale or purchase of securities or
any businesses or assets described in it, nor does it purport to give legal, tax or financial advice.
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SILVERAI

THANK YOU
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