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REVENUE GROWTH REMAINED SOLID WHILE PROFITABILITY STABILISED

SilverAI’s revenue grew 6.9% YoY in Q3.2025 Apple Search Ads: Highest spend, amplified by FitRoom

launch push, while cutting ad spend on Google & Tiktok

Net Income stablised in Q2 and Q3.2025 after FitRoom’s launch
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SilverAI’s Revenue (VND Billion)

Revenue from ads Revenue from IAP % Growth
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SilverAI’s Cost Breakdown (VND Billion)

Apple Search Ads Google & Tiktok Ads Direct Labor Expenses
G&A Expenses Other Expenses
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SilverAI's Net Income 

Revenue Net Income % Net Margin

Revenue 
VND 
25.3B

Revenue 
VND 
27.0B

Revenue 
VND 
25.6B



67.26 

(16.09)

(34.63) (1.90)

14.65 

Revenue 
COGS SnapEdit

Sales & Marketing …
GA 

Operating Profit …

SnapEdit 9M2025 P&L (VND Billion)
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3.93 

(6.23)
(7.53)

(0.00)

(9.83)

Revenue COGS FitRoom Sales &
Marketing
FitRoom

GA Operating
Profit FitRoom

FitRoom 9M2025 P&L (VND Billion)

86.36%
total 

Revenue

72.1%
total COGS

82.14%
total Sale & 
marketing

87.3%
total GA 

cost

107.37% 
operating 

profit

5.05%
total 

Revenue

27.9%
total COGS

17.86%
total Sale & 
marketing

0.2%
total GA 

cost

-72.06%
operating 

profit

SNAPEDIT DRIVES CORE PROFITS. FITROOM: OPERATING ATING LOSS DURING LAUNCH

SnapEdit drives core profits… …while FitRoom operates at a loss during its launch phase



ASSET STRUCTURE PERSISTING LIQUIDITY, EQUITY REMAINED HIGHEST CONTRIBUTION

Total Asset in Q3.2025 grew 105% YoY, reaching VND 100B

A shift in capital structure to optimize financial efficiency
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Asset Structure (VND Billion)

Current Assets Non-current Assets Total Assets % growth

42.8%

13.7%

36.2%

7.3%

Assets’ Composition in 3Q2025

Cash  & STI Short-term AR Long-term AR Other Assets

10.78 7.86 

26.12 

41.90 
50.40 53.21 

59.87 60.84 

4Q2024 1Q2025 2Q2025 3Q2025

Capital Structure (VND Billion)

Liabilities Equity

Retained earnings as the primary capital source.

7.0%

33.4%

46.1%

13.4%

Resources’ Composition in 3Q2025

Short-term AP Short=term debt Retained Earnings Other resources

Strong liquidity with cash and AR in total assets





SNAPEDIT SUSTAINED ITS MOMENTUM AMIDST INCREASINGLY COMPETITIVE MARKET
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SnapEdit’s Revenue & Gross Profit (VND Billion)

Operating Profit % Operating Profit Margin

Revenue Q3.2025 slightly decreased -7.4% YoY IAP decreased -7.3 YoY in Q3.2025 due to weak demand

Revenue from ads remained little contribution



SNAPEDIT SUSTAINED ITS MOMENTUM AMIDST INCREASINGLY COMPETITIVE MARKET
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SnapEdit’s Operating Profit (VND Billion)

Revenue Operating Profit % Operating Profit Margin

More ads spending in Apple while cutting Google & Tiktok SnapEdit’s operating profit dropped due to more ads spending
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SnapEdit’s Cost Breakdown (VND Billion)

Apple Search Ads Google & Tiktok Ads Direct Labor Expenses

G&A Expenses Other Expenses

The decline in SnapEdit's operating profit stems from SilverAI's intensified investment in Apple Search Ads, 
amid other platforms failing to deliver the expected results.



SNAPEDIT iOS: REMAINING LARGEST CONTRIBUTION TO OVERALL PERFORMANCE
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Apple Store MAU by Quarter (Million)

MAU by quarter continued to decline… Revenue and proceeds have declined marginally but remain stable…

The number of new users has decreased slightly… Southeast Asia dominates the market, with over 50% of total revenue

Country Active users New users % Revenue

Vietnam 1,244,045 496,361 27.11%
Indonesia 434,420 275,181 12.57%
Thailand 378,676 169,981 14.60%
United States 146,304 85,596 8.51%
Turkye 126,146 81,563 3.90%
Philippines 119,402 71,324 2.18%
Malaysia 109,166 56,813 2.87%
India 74,135 42,299 0.31%
Others 1,032,721 442,581 27.96%
Total 3,665,015 1,721,699 100%
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1.92
1.72
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iOS New Users by Quarter (Million)
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iOS Revenue by Quarter (Million)



SNAPEDIT ANDROID: DECLINING TREND PERSISTING
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MAU declined tremendously As MAU trended downward, revenue followed the same trajectory

New user declining due to reduced advertising budget SEA & India outpaced other regions in revenue and new users

Country Active users New users % Revenue

Indonesia 462,931 246,293 22.81%
India 242,160 122,177 3.96%
Vietnam 191,294 92,196 11.12%
Thailand 81,571 31,803 13.29%
Philippines 70,298 34,977 2.56%
Iran 64,460 16,175 0.13%
Egypt 55,601 23,638 0.39%
United States 52,107 17,386 4.76%
Others 741,433 339,295 40.98%
Total 1,961,855 923,940 100%
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SNAPEDIT WEBSITE: USER TRACTION LEADS TO STRONG REVENUE UPLIFT
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SnapEdit’s #1 and most stable MAU driver Revenue from website unexpectedly surged, reaching VND 2B

Website as the highest new-user volume despite fluctuations Global user diversity on website – SEA remains the dominant region

Country Active users New users

Indonesia 1,939,087 1,604,703
Russia 658,399 554,520
Vietnam 615,977 515,546
India 400,295 360,118

Thailand 212,800 180,710

Brazil 135,446 124,207
Ukraine 124,859 106,263
Egypt 121,364 102,434
Others 1,273,745 1,097,754
Total 5,481,972 4,646,255
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Website MAU by Quarter (Million)
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